Simple "Research” Pays
Writers Big Bucks

THIS IS KEY




How to determine which keywords are valuable to your
clients and which are useless, (The key Is determining the
INTENT of the searcher.)

How to get your clients more traffic from Google using the
simple “"Seeds & Modifiers” process. How to use "modifiers”
to determine the best keywords to target.

5 FREE tools you can use to find valuable keywords for your
clients.

Plus, get free access to "The SEO Copywriter's Keyword
Planner” that makes this keyword research a breeze.
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“The practice of increasing the
guantity and quality of traffic to
your website through organic
search results."”
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The most important
word In SEO
Copywriting Is ...




..« INTENT.



INTENT

succees
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. equipment for mountain biking
. safest mountain biking helmet
.. mountain bike helmet reviews
. giro bike helmet vs bell

. buy giro bike helmet

. giro helmet strap replacement

19



INTENT

succees

equipment for mountain biking mountain bike helmet reviews buy giro bike helmet giro helmet strap replacement

safest mountain biking helmet giro bike helmet vs bell
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SEEDS AND

MODIFIERS



The seed ...



buy shoes



The modifier ...



buy shoes

buy shoes




The branded modifier ...



buy shoes

buy women’s shoes

buy|adidas advantage cloudfoam|shoes



o FREE KEYWORD

RESEARCH TOOLS




GOOGLE

AUTO COMPLETE







GOOGLE

RELATED
SEARCHES




ANSWER

THE PUBLIC
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GOOGLE

KEYWORD
PLANNER







KEYWORD RESEARCH

PLANNER
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The SEO Copywriter’s

Keyword Planner

INTENT

Research

Writers &
Artists

Ine. ez

[KW] information how to [KW]

[KW] help [KW] pictures
[KW] tips [KW] samples
learn [KW] [KW] guide

[KW] tutorial list of [KW]

MODIFIERS

[KW] vs [KW] best [KW] buy [KW] [KW] near me
compare [KW] to [KW]  [KW] free shipping purchase [KW] purchase [KW]
[KW] pricing cost of [KW] locate [KW] locate [KW]
[KW] features [KW] features [KW] store map to [KW]
cheap [KW] [KW] or [KW] get [KW] find [KW]

how to [KW]
can [KW] do [X]
help with [KW]
[KW] support
set up [KW]

configure [KW]
fix [KW]
[KW] not working
repair [KW]
install [KW]
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Let's do one together ...



You are hired by
Breville...
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... t0 create SEO copy
that sells more ...




..« @Spresso machines.




Complete the Keyword
Plannher ...



... for all 4 stages of
INTENT ...



Use unbranded and
branded modifiers ...



Writers &
Artists

Im- SINCE 1257
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The SEO Copywriter’s

Keyword Planner

INTENT

Research Compare Buy

MODIFIERS

[kwlinformation  how to [KW] [KW] vs [KW] best [KW] buy [KW] [KW] near me how to [KW] configure [KW]
[KW] help [KW] pictures compare [KW] to [KW]  [KW] free shipping purchase [KW] purchase [KW] can [KW] do [X] fix [KW]
[KW] tips [KW] samples [KW] pricing cost of [KW] locate [KW] locate [KW] help with [KW] [KW] not working
learn [KW] [KW] guide [KW] features [KW] features [KW] store map to [KW] [KW] support repair [KW]

[KW] tutorial list of [KW] cheap [KW] [KW] or [KW] get [KW] find [KW] set up [KW] install [KW]



Access at awal.com/seo-content-writing
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https://awai.com/seo-content-writing

* Introduction — What I1s SEO Content Writing?

« Chapter 1 — How to Use an On-Page SEO Checklist
(With Download)

« Chapter 2 — 9 Tips to Optimize a Blog Post or Article
for SEO

« Chapter 3 — What’'s the Job Description of an SEO
Copywriter?

- Chapter 4 — How to Make Good Money as an SEO
Copywriter
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PRESENTED BY
RUSS HENNEBERRY



MY PROMISE

| will teach you how to get clients
that need SEO copywriting. (And
I'll teach you how to get them
results.)



 Week
 Week
 Week
 Week
 Week
« Week
« Week
« Week
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Introduction to SEO Copywriting

How Google Works

The Fundamental Building Block of SEO

Writing Great Copy for Search Engines (and Humans!)
Project 1: Writing Core Web Pages

Project 1: Show & Tell (plus Assignment)

Projects 2 & 3: "Now with More” and Serial Articles

Projects 2 & 3: Show & Tell (plus Assignment)



« Week 4 — Projects 2 & 3: “Now with More” and Serial Articles
* Week 4 — Projects 2 & 3: Show & Tell (plus Assignment)
* Week 5 — Project 4: Spec Opportunity | The SEO Magnet
- Week 5 — How to Land SEO Clients
 Plus ... Bonuses including:
« How to Productize Your Business
 Building Customer Personas
« 8-Minute SEO Audit
* On-Page SEO Checklist
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Learn more at awal.com/Zmicromoments



https://awai.com/micromoments

